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Application of big data in gold jewelry industry
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Abstract: Big data has been widely used in all walks of life, the core lies in intelligence analysis
and bringing great value, but currently, in the gold jewelry industry applications lag. Under the
background of big data, The paper analysis gold jewelry industry characteristics, forecast big data
will be used in the market orientation, the gold jewelry industry in the design orientation, product
marketing model, revenue management direction widely, and put forward the gold big data
acquisition, talent reserving, ethics problem and suggestions, aiming for gold jewelry management
reference.
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